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Abstract
From the organizational perspective, the concept of creativity can be thought of as a new design
for improving and enhancing the quantity or quality of activities. Few studies have been
conducted on the employee organizational creativity and its relationship with information
literacy standards (which is one of the essential requirements for creativity). This study tries to
investigate the relationship between organizational creativity and information literacy
standards and among employees of a manufacturing organization in Iran (Tehran Electric
Company). The research uses a survey methodology. The study population consists of
employees of Tehran Electric Company. A simple random sampling method was used to select
169 employees based on Cochran’s sample size formula. The data collection instrument was a
researcher-made questionnaire. Results indicated that information literacy of employees has a
positive and significant correlation with the organizational creativity of them.
Keywords: Information literacy, Organizational creativity, Manufacturing organization,
ACRL standards.

1. Introduction
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Creativity is the quality or ability to make or bring into existence something new
(Buhari, 2016). It is necessary for the survival of any organization (Biranvand, Soheili
and Khasseh, 2015). Competitive behavior pushes on companies to constantly search
for ways to improve their products and services. Organizations are increasingly
enthusiastic and interested in becoming more creative and investing in creativity and

understanding and developing the conditions that create creativity within their work
environment (Andoropulus, 2001). Herbig and Jacobs (1996) argued that creativity
could be the most important competitive tool of today's managers and employees to
achieve new and better solutions to customer and business problems. Therefore, given
the complexity of organizations, the growth of technology, the novelty of the science of
organizations, managers are trying to figure out how to make their organizations
entrepreneurship and creativity in order to enhance their organizations' growth and
success.
From an organizational point of view, the concept of creativity can be thought of as a
new design for improving and enhancing the quantity or quality of the organization's
activities, such as increasing the productivity of products or services, and reducing costs
by better and more efficient methods (Meredith, Nelson & Neck, 2002). The first step
in creating new ideas is to encompass theories related to the field of work and their
weaknesses and strengths. Information literacy can be considered as a tool for accessing
these theoretical frameworks (Freeman and Soete, 2002). Anderson (2011) argues that
the skill set we need to provide people to work more effectively with information should
include the nurturing of their creative capacities. Information is a phenomenon that
affects our decisions. To be more precise, “information plays an indispensable role in
the survival of an individual in the society irrespective of status” (Olaopa, 2017). In
today's complex environments, individuals are faced with a lot of information and, in
order to distinguish reliable, accurate, and trustworthy information from massive
information, they should be armed with the skills to identify, access, locate and evaluate
information, which is called information literacy.
Studies on creativity are mainly focused on discovering personality-related features as
well as cognitive abilities such as mental flexibility. However, much research has been
done to improve creativity at individual levels, but there are relatively few reports
available to view the creativity of the organization through the lenses of information
literacy standards. On the other hand, despite the fact that having information literacy
that is a set of individual capabilities when information is needed, location capability is
also an effective evaluation and information application, and it helps to know how to
obtain the required information about market conditions and making work decisions,
and business risks (Mirzasafi, Rajayipour and Jamshidian, 2008). Therefore, it is
important and essential to conduct research on the relationship between employee
information literacy and employee organizational creativity. Accordingly, the present
study aims to investigate the information literacy of employees and its relationship with
the organizational creativity of them in Tehran Electric Company (TEC). TEC1 is one
of the top companies in the field of medical equipment in Iran with half a century of
experience in producing medical equipment.
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In the present study, five main components in information literacy standards by the
American Association of Academic Libraries (2005) have been used to explain the
notion of information literacy, as a theoretical framework of research:
1. Ability to determine the nature and extent of required information
2. The ability to effectively and efficiently access information needed
3. The ability to critically evaluate their information and resources
4. Applying and using information to achieve a specific purpose
5. Ability to understand legal and economic cases related to the use of information (Figure 1).

Having such skills is the first and most important step in creating ideas. Amabile et al.
(1996) definition of creativity accompanying their instrument is also considered as a
theoretical framework for research on organizational creativity.
Independent
variable

Information literacy
The dependent
variable

The ability to determine the nature and extent of the information needed
The ability to access needed information effectively and efficiently

The ability to evaluate information and its sources critically

Organizational
creativity

The ability to use information effectively to accomplish a specific purpose

The ability to understand economic, legal and social issues surrounding the use
of information

Figure 1. Introduction of the desired research variables

2. Literature review
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Previous studies on creativity emphasize this view that creativity is an important factor
in national competition and development (Burgelman, 2006). There are several studies
focusing on creativity in the context of Library and Information Science (Buhari, 2016;
Biranvand, Soheili and Khasseh, 2015; Gichohi, 2014; Tella and Ayeni, 2006).
Moreover, research on the information literacy components has gained increasing
attention of scientific community during last years. Xiao and Huang (2013) clarified the
association between students' information literacy and their learning ways. Ukachi
(2015) determined the relationship existing between undergraduate students'
information literacy skills and their use of electronic resources located in university
libraries in Nigeria. Gomes and Dumont (2015) discussed the possible interrelations

that can be established between the use of information sources and information literacy.
Through a case study, Jessy, Bhat and Rao (2016) investigated the effectiveness of
information literacy instruction program. Bello et al. (2016) employed a survey method
to investigate the level of information literacy skills of banking personnel, their
information needs and use. Adeleke and Emeahara (2016) tried to study the relationship
between information literacy and use of electronic information resources by
postgraduate students of the University of Ibadan. Taylor and Dalal (2017) used
conducted a survey on the college-aged students to evaluate a subset of student
information literacy skills in relation to Internet information sources. Results indicated
that female respondents appeared to be more discerning than males in evaluating
Internet sources. Males appeared to be more confident in the credibility and accuracy
of the results returned by search engines.
On the association between information literacy and organizational creativity and their
aspects, few research has been carried out. Boeriswati (2012) used Empowerment Eight
to conduct an action study on students, and suggested that the training of information
literacy utilization model can increase knowledge and collective information to improve
literacy skills. The study also showed that, students’ creativity and attitude of selfconfidence will affect the cultivation of information literacy.
In a more related study, Chang and Hsu (2015) surveyed the information literacy and
creativity that employees should possess when dealing with workplace-related issues in
the information technology era, in order to improve organizational competitiveness. The
results showed that there is a significant positive correlation between employee
information literary and employee creativity. To be more precise, in terms of the
investigation on the correlation among employee information literacy and employee
creativity, they found that there is a significant positive correlation between these two
variables, suggesting that the higher the employee information literacy is, the higher the
employee creativity is.
Recently, Buhari, (2016) investigated the correlation between “library information
resources and services utilization” and “creativity” of senior administrative staff of
polytechnics in South-west, Nigeria. The study found that library information resources
and services utilization had significant joint effect on the creativity of the respondents.
The study further revealed that library information resources and services utilization
were good predictors of creativity of the respondents.
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To sum up, the review of literature shows that former studies investigating information
literacy mainly enrolled students or librarians as the subjects, and the studies concerning
creativity mainly focused on personal qualities. However, there were fewer studies
investigating the aspects of employees (Chang and Hsu, 2015). Since “staffs are the
main sources of creativity and innovation in organizations” (Gichohi, 2014),
investigating the possible relationship between employee information literacy standards

and their creativity is worthy of further investigation. Therefore, the current study tries
to investigate the relationship between information literacy standards and
organizational creativity among employees of Tehran Electric Company.
3. Research Methodology
To investigate the information literacy of employees and its relationship with the
organizational creativity, a survey was constructed and administered. The statistical
population of the research consists of employees of TEC, which according to the latest
data, there are 210 employees in the company. To calculate the sample size, the
Cochran’s formula was used and the sample size was 169 employees. A simple random
sampling method was used to select the statistical population. The parameters of the
Cochran’s formula can be seen in Table 1.
Table 1. Parameters of the Cochran’s formula
Parameter

Rate

Parameter

Rate

Degree or 95% Confidence

1.96

Likelihood of having the desired attribute

0.5

Desired probability (half confidence interval)

0.05

The probability of not having the desired attribute

0.5

A questionnaire has been used which is tailored to the research and operational
variables. The research questionnaire consists of two parts:
The first part contains questions related to the information literacy of TEC employees.
For this purpose, the information literacy questionnaire was used based on the
components of ACRL Information Literacy Competency Standards. The questionnaire
had 25 questions and five-point Likert Scale. The second part includes organizational
creativity questions from Amabile et al. (1996). This questionnaire had a total of 78
items and four-point response scales.
In this research, the validity of the instruments was determined by a panel consisting of
several professors and expert. Then the views of professors and experts in
questionnaires were considered and necessary changes were made in the questions. To
test the reliability of instruments, Cronbach's alpha test was used. In the present study,
the reliability score of organizational creativity questionnaire was 0.904 and the
reliability score of information literacy questionnaire was 0.893. This suggests that the
instruments are stable enough to be used in the study.
4. Results
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Using Pearson correlation coefficient and simple regression analysis, the research
hypotheses were investigated. The value of R-Square indicates that several percent of
the variation of the dependent variable is affected by the independent variable. In the
ANOVA section, if the Sig is less than 0.05, the regression equation is linear and if Sig

is greater than 0.05, then the regression equation is not linear and the regression line
equation can be written using the Coefficients section.
Testing the Hypothesis 1: There are significant positive correlations between the
nature and extent of the information needed and organizational creativity of employees.
Table 2. Correlation between information literacy standards and organizational creativity
Number

Independent and dependent variables

Pearson
correlation
coefficient (r)

Bilateral
significance
level (sig)

Ability to determine the nature and extent of the information
needed and organizational creativity

169

0.484

0.000

The ability to access needed information effectively and
efficiently and organizational creativity

169

0.688

0.000

The ability to evaluate information and its sources critically and
organizational creativity

169

0.512

0.000

The ability to use information effectively to accomplish a
specific purpose and organizational creativity

169

0.537

0.000

The ability to understand economic, legal and social issues
surrounding the use of information and organizational creativity

169

0.417

0.000

As shown in Table 2, the significance level of the Pearson test is 0.000 and this level is
less than the minimum level of 0.05 and also the Pearson correlation coefficient is 0.484.
Therefore, there is a significant relationship between the ability to determine the nature
and extent of the information needed with the organizational creativity of employees.
Regression test was used to test the effect of independent variable on dependent variable
of this hypothesis (Table 3).
Table 3. Ability to determine the nature and extent of the information needed with organizational
creativity of employees
R

Detection
coefficient (R2)

Adjusted diagnostic
factor

standard error

0.484

0.234

0.230

0.5074

Source of change

Degrees of
freedom

sum of squares

mean
square

regression

1

12.164

12.164

Remaining

167

48.005

0.364

Total

168

56.171

------

F

49.143

confidence
level

The
significance
level

0.95

0.000

Test result: Confirmation of
H1 hypothesis
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As it is seen in Table 3 that the significance level of the corresponding test is 0.000, it
can be argued that the above test is significant with a 0.05 error or a confidence level of
0.95. So the assumption H1 is confirmed and the assumption H0 is rejected. According
to the R2 detection coefficient, the ratio of the changes explained by the variable x to
the total changes is 0.234. It can be stated that 23.4 percent of organizational creativity
changes are explained by changes in the ability to determine the nature and extent of
the information needed.
The data presented in Table 4 from the implementation of regression test showed that
the variable is the ability to determine the nature and extent of the information needed
by beta coefficient (0.484) explaining the employee organizational creativity. In
addition, the positive sign of the coefficient of this variable indicates the direct effect of
the ability to determine the nature and extent of the information needed on the
organizational creativity of employees.
Table 4. Effect of ability to determine the nature and extent of the information needed on the
organizational creativity of employees
Not standardized coefficients
Model

Standardized
coefficients

T

Sig.

B

The standard error

Beta

Constant

1.153

0.287

---

5.263

0.000

Ability to determine the nature and extent
of the information needed

0.463

0.065

0.484

7.151

0.000

The estimated regression model based on the standardized regression coefficients in this
study is as follows:
Employees’ Organizational Creativity = (Ability to Determine the Nature and Extent of
Information needed * 0.484)
Therefore, the ability to determine the nature and extent of the information needed can
predict the organizational creativity of employees.
Testing the Hypothesis 2: There are significant positive correlations between the
ability to access needed information effectively and efficiently and organizational
creativity of employees.
As it can be inferred from Table 2, the significance level of the Pearson test is 0.000
and this level is less than the minimum level of 0.05 and also the Pearson correlation
coefficient is 0.688. Therefore, there is a significant relationship between the ability to
access needed information effectively and efficiently with organizational creativity of

7

employees. Again, regression test was used to test the effect of independent variable on
dependent variable of this hypothesis (Table 5).
Table 5. Correlation between the ability to access needed information and organizational creativity
R

Detection
coefficient (R2)

Adjusted diagnostic factor

standard error

0.688

0.473

0.470

0.42088

sum of squares

mean square

regression

26.588

26.588

167

29.583

0.177

168

56.171

------

Source of change
Regression
Remaining
Total

Degrees
freedom

of

F

150.98

confidence
level

The significance
level

0.95

0.000

Test result: Confirmation of H1
hypothesis

As it is seen in Table 5, since the significance level of the corresponding test is 0.000,
it can be argued that the above test is significant with a 0.05 error or a confidence level
of 0.95. So the hypothesis H1 is confirmed and the hypothesis H0 is rejected. According
to the R2 detection coefficient, the ratio of the changes explained by the variable x to
the total changes is 0.473. It can be stated that 47.3 percent of organizational creativity
changes are explained by changes in the ability to accessing information effectively.
The information in table 6 of the application of regression statistical test shows that the
variable “ability to access needed information effectively and efficiently” with beta
coefficient (0.688) explaining the organizational creativity of the employees. In
addition, the positive sign of the coefficient of this variable indicates the direct effect of
the effective access to the information on the organizational creativity of the employees.
The estimated regression model based on the standardized regression coefficients in this
study is as follows:
Employees’ Organizational Creativity = (Ability to Access Needed Information
Effectively and Efficiently) * 0.688
Therefore, the ability to the ability to access needed information effectively and
efficiently can predict the organizational creativity of employees.
Table 6. Effect of ability to access needed information effectively on the organizational creativity
Not standardized
coefficients

Standardized
coefficients

Model

T

Meaningful

---

5.422

0.000

0.688

12.251

0.000

Beta

Constant

1.099

0.203

Ability to access needed information
effectively and efficiently

0.624

0.051
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B

The standard
error

Testing the Hypothesis 3: The ability to evaluate information and its sources critically
is related to the organizational creativity of employees.
As it is seen in Table 2, the significance level of the Pearson test is 0.000 and this level
is smaller than the minimum level of 0.05 and also the Pearson correlation coefficient
is 0.512. Therefore, there is a significant relationship between the ability to evaluate
information and its sources critically with organizational creativity of the employees.
Regression test was used to test the effect of independent variable on dependent variable
of this hypothesis.
Table 7. Correlation between the ability to evaluate information and its sources critically with
organizational creativity
R

Detection coefficient
(R2)

Adjusted diagnostic factor

standard error

0.512

0.262

0.258

0.49821

Source of
change

Degrees of
freedom

sum of squares

mean square

regression

1

14.719

14.719

Remaining

167

41.452

0.248

Total

168

56.171

------

F

59.301

confidence
level

The significance
level

0.95

0.000

Test result: Confirmation of H1
hypothesis

As it is seen in Table 7, the significance level of the corresponding test is 0.000, it can
be claimed that the above test is significant with a 0.05 error or a confidence level of
0.95. So this hypothesis is confirmed. According to the R2 detection coefficient, ratio
of the changes explained by the variable x to the total change is 0.262. It can be stated
that 26.2% of organizational creativity changes are explained by changes in the ability
to evaluate information and its sources critically.
Table 8. Effect of ability to evaluate information and its sources critically on the organizational
creativity of employees
Not standardized coefficients

Standardized
coefficients

Model

T

Meaningful

B

The standard
error

Beta

Constant

1.610

0.255

---

6.320

0.000

The ability to critically assess
information

0.456

0.059

0.512

7.701

0.000
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The data presented in Table 8 from the implementation of regression test showed that
the ability to evaluate information and its sources critically with beta coefficient (0.512)
is explaining the organizational creativity of the employees. In addition, the positive
sign of the coefficient of this variable indicates the direct effect of the ability to evaluate
information and its sources critically on the organizational creativity of employees. The
estimated regression model based on the standardized regression coefficients in this
study is as follows:
Employees’ Organizational Creativity = (Ability to Evaluate Information and its
Sources Critically * 0.512)
Therefore, the ability to evaluate information and its sources critically can predict the
organizational creativity of the employees.

Testing the Hypothesis 4: The ability to use information effectively to accomplish a
specific purpose is related to the organizational creativity of employees.
Based on Table 2, the significance level of the Pearson test is 0.000 and this level is
smaller than the minimum level of 0.05 and Pearson correlation coefficient is 0.537.
Therefore, there is a significant relationship between the ability to use information
effectively to accomplish a specific purpose and organizational creativity of employees.
Regression test was used to test the effect of independent variable on dependent variable
of this hypothesis (Table 9).
Table 9. Effect of the ability to use information effectively to accomplish a specific purpose on the
organizational creativity of employees
R

Detection coefficient
(R2)

Adjusted diagnostic factor

standard error

0.537

0.289

0.285

0.48906

Source of
change

Degrees of
freedom

sum of squares

mean square

Regression

1

16.228

16.228

Remaining

167

39.944

0.239

Total

168

56.171

------

F

67.846

confidence
level

The significance
level

0.95

0.000

Test result: Confirmation of H1
hypothesis
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As it is seen in Table 9 that the significance level of the corresponding test is 0.000, it
can be argued that the above test is significant with a 0.05 error or a confidence level of
0.95. So the hypothesis H1 is confirmed and the hypothesis H0 is rejected. According
to the R2 detection coefficient, the ratio of the changes explained by the variable x to
the total changes is 0.289. It can be mentioned that 28.9% of employees’ organizational
creativity changes are explained by changes in the ability to use information effectively
to accomplish a specific purpose.

Table 10. Effect of ability to use information effectively to accomplish a specific purpose on the
organizational creativity of employees
Standardized
coefficients

Not standardized coefficients
Model

T

Meaningful

---

9.679

0.000

0.537

8.237

0.000

B

The standard
error

Beta

constant

1.933

0.200

Ability to use targeted information

0.418

0.051

The data presented in Table 10 of the regression statistical test showed that the ability
to use information effectively to accomplish a specific purpose with beta coefficient
(0.537) is explaining the organizational creativity. In addition, the positive sign of the
coefficient of this variable indicates the direct effect of the ability to use information
effectively to accomplish a specific purpose on the organizational creativity of
employees. The estimated regression model based on the standardized regression
coefficients in this study is as follows:
Employees’ Organizational Creativity = (Ability to Use Information Effectively to
Accomplish a Specific Purpose * 0.537)
Therefore, it seems that the ability to use information effectively to accomplish a
specific purpose can predict the organizational creativity of employees.
Testing the Hypothesis 5: The ability to understand economic, legal and social issues
surrounding the use of information is related to the organizational creativity of
employees.
Based on Table 2, the significance level of the Pearson test is 0.000 and this level is less
than 0.05 and the Pearson correlation coefficient is 0.417. Therefore, there is a
significant relationship between the ability to understand economic, legal and social
issues surrounding the use of information with organizational creativity. Regression test
was used to test the effect of independent variable on dependent variable of this
hypothesis (Table 11).
Table 11. The effect of ability to understand economic, legal and social issues surrounding the use of
information on the organizational creativity of employees
R

Detection coefficient
(R2)

Adjusted diagnostic factor

standard error

0.417

0.174

0.169

0.52707

Degrees of
freedom

sum of squares

mean square

F

confidence
level

The significance
level

Regression

1

9.778

9.778

35.197

0.95

0.000
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Source of
change

Remaining

167

46.393

0.278

Total

168

56.171

------

Test result: Confirmation of H1
hypothesis

As it can be inferred from Table 11, the hypothesis H1 is confirmed and the hypothesis
H0 is rejected. According to the R2 detection coefficient, the ratio of the changes
explained by the variable x to the total changes is 0.174. It can be argued that 17.4% of
changes in employees’ organizational creativity are explained by changes in the ability
to understand economic, legal and social issues surrounding the use of information.

Table 12. Ability to understand economic, legal and social issues surrounding the use of information
with organizational creativity
Not standardized coefficients
Model

Standardized coefficients
T

Meaningful

---

7.148

0.000

0.417

5.933

0.000

B

The standard
error

Beta

constant

1.949

0.273

Ability to understand the legal and
economic application of information

0.379

0.064

The information in table 12 from the implementation of regression statistical test shows
that the ability to understand economic, legal and social issues surrounding the use of
information with beta coefficient (0.417) is explaining the organizational creativity of
the employees. In addition, the positive sign of the coefficient of this variable indicates
the direct effect of the ability to understand economic, legal and social issues
surrounding the use of information on the organizational creativity of employees. The
estimated regression model based on the standardized regression coefficients in this
study is as follows:
Employees’ Organizational Creativity = (Ability to Understand Economic, Legal and
Social Issues Surrounding the Use of Information * 0.417)
Therefore, the ability to understand economic, legal and social issues surrounding the
use of information can predict the organizational creativity of employees.
After examining the sub-hypotheses of the research, we now consider the simultaneous
effect of independent variables on the dependent variable of the study by multiple linear
regression and the method (Enter).
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Testing the Main Hypothesis: There is a correlation between the information literacy
of employees and their organizational creativity.

Table 13. Model summary
Model
1

R

R Square

R2

Standard
error

0.700a

0.490

0.475

0.41911

R square
changes

F
changes

df1

df2

Sig.

0.490

31.357

5

163

0.000

a. Independent variable: Information literacy standards (The ability to determine the nature and extent of the
information needed; the ability to access needed information effectively and efficiently; the ability to evaluate
information and its sources critically; the ability to use information effectively to accomplish a specific purpose;
and the ability to understand economic, legal and social issues surrounding the use of information)

Table 13 shows that the correlation between information literacy standards and
organizational creativity in a linear combination is 0.700; which indicates a positive and
significant correlation. Moreover, based on R Square (0.490) and R2 (0.475) values, the
organizational creativity is explained by information literacy standards.
Results of analysis of variance (ANOVA) are shown in Table 14. Based on F value
(31.357) and α= 0.000, this analysis is significant. In other words, it seems that the effect
of information literacy standards on organizational creativity is meaningful.

Table 14. Results of Analysis Variance (ANOVA)
Model

Sum of squares

df

Mean square

F

Sig.

27.540
28.631
56.171

5
163
168

5.508
0.176

31.357

0.000a

a. Independent variable: Information literacy standards
b. Dependent variable: Organizational creativity

Table 15 indicates the coefficients obtained from multiple regression analysis. In a
simultaneous effect, “the ability to access needed information effectively and
efficiently” (β= 0.704), “the ability to use information effectively to accomplish a
specific purpose” (β= 0.188), and “the ability to evaluate information and its sources
critically” (β= 0.123) among other information literacy standards, have the highest
effect on the organizational creativity, respectively. Two other information literacy
standards (“the ability to determine the nature and extent of the information needed”
and “the ability to understand economic, legal and social issues surrounding the use of
information”) have lost their significant in this equation.
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Table 15. Coefficients
Model

Unstandardized
coefficients
B
Standard
error

Standardized
coefficients
Beta

T

Sig.

1.249

0.245

-

5.904

0.000

The ability to determine the nature and extent of
the information needed

0.008

0.105

0.009

0.078

0.938

The ability to access needed information
effectively and efficiently

0.638

0.090

0.704

7.124

0.000

The ability to evaluate information and its sources
critically

0.207

0.091

0.123

2.283

0.023

The ability to use information effectively to
accomplish a specific purpose

0.146

0.070

0.188

2.090

0.038

The ability to understand economic, legal and
social issues surrounding the use of information

0.141

0.072

0.099

1.944

0.053

Constant

a. Dependent variable: Organizational creativity of employees

Based on the above mentioned coefficients, the estimated regression model is as
follows:
Employees’ Organizational Creativity = (The ability to access needed information effectively and

efficiently * 0.704) + (The ability to evaluate information and its sources critically * 0.123) + (The
ability to use information effectively to accomplish a specific purpose * 0.188)

5. Discussion and conclusions
The cultivation of information literacy aims to improve the development of creativity,
and its importance should not be overlooked (Chang and Hsu, 2015). Organizational
creativity and innovation bring growth and development, and provide new
opportunities, opportunities and opportunities for enterprise activities and programs. To
be creative and innovative, both managers and employees need to have up-to-date
knowledge and information literacy. Information is a phenomenon that influences
decision making.
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The main objective of the present research was to investigate the information literacy
of employees in TEC and its relationship with their organizational creativity. Six
hypotheses were developed and tested. According to the main hypothesis of the
research, results verified that there is a significant relationship between the employees’

information literacy and their organizational creativity. To be more precise, it can be
said that information literacy of employees has a positive and significant correlation
with their organizational creativity. The result is consistent with Anderson (2011) and
Chang and Hsu (2015), suggesting that there is a significant correlation between these
two variables. In addition, the results of multiple regression statistical tests showed that
the “ability to access needed information effectively and efficiently” among the five
components of information literacy has the highest effect on the organizational
creativity of TEC employees. Meanwhile, two components of “the ability to determine
the nature and extent of the information needed”, “the ability to understand economic,
legal and social issues surrounding the use of information” lost their meaning.
Based on the results indicated in this survey, it can be said that one of the basic steps in
creating creative ideas and innovation in employees is the development of information
literacy skills. Therefore, it is recommended to improve the level of information literacy
of employees and consequently the organizational creativity of them.
Considering the results of the current research, the following recommendations are
suggested:
1. Design of training courses for information literacy skills for employees with practical
work and concrete and objective periods of work with information resources.
2. According to the results of the research, among the components of information
literacy, the ability to access needed information effectively and efficiently is most
closely related to the organizational creativity of the employees. Therefore, it is
suggested that prioritizing this skill in information literacy skills programs.
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